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Summary

The Ukraine-Russia crisis, which recrudesced suddenly and affected the world agenda, started
with the occupation of Ukraine by Russian military units on 24 February. This situation spread
rapidly through new media opportunities, and many true or false news was made about it. While
discussing whether this situation can be defined as a war, thousands of messages and news have
spread daily through the new media. The accuracy of most of the information posted on social
media platforms is controversial. Verification/fact-checking platforms began to work from the
first day to check the accuracy of this critical information posted and transmitted new media
opportunities. As in other examples, much fake and additional information that needs
verification is shared regarding the Ukraine-Russia crisis. teyit.org and dogrulukpayi.com, the
two fact-checking platforms, cope with verifying the information on this subject. Thus, it is
possible to query, research and verify the remarkable information posted/circulated on new
media platforms. Combating the processes defined as misinformation has become essential in
realizing the dissemination of accurate information. In this context, this study focuses on
misinformation activities and new media literacy. In addition, the findings obtained because of
the research on fact-checking platforms, which are an effective counter-fight to the spread of
false/fake news, are included. In this context, comparatively examined the posts on teyit.org and
dogrulukpayi.com websites (on 24 February and 24 March 2022), which are the two most
active fact-checking organizations.
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YENIi MEDYA OKURYAZARLIGI VE MEZENFORMASYON:
UKRAYNA-RUSYA KRiZi ORNEGI

Mehmet Karanfiloglu"

Ozet

Bir anda patlak veren ve diinya giindemini etkisi altina alan Ukrayna-Rusya krizi, 24 Subat 'ta
Rus askeri birliklerinin Ukrayna’yt isgali ile baslamistir. Bu durum yeni medya olanaklar:
vasitast ile hizla yayilmis, hakkinda pek ¢ok dogru veya yanls haber yapilmistir. Tiim diinyada
bu durumun bir yandan savas olarak tammlanmp tammlanmayacag tartistlirken her giin
binlerce mesaj ve haber yeni medya aracihigi ile yayilmaya baslamistir. Ozellikle sosyal medya
platformlar iizerinde paylasilan bilgilerin pek ¢cogunun dogrulugu tartismali durumdadir. Yeni
medya olanaklart vasitasiyla paylasilan bu kritik bilgilerin dogrulugunu kontrol etmek iizere
bilgi-dogrulamay/teyit platformlart ¢alismalarina ilk giinden itibaren bagslamistir. Bagkaca
orneklerinde oldugu iizere Ukrayna-Rusya krizine yonelik de pek ¢ok yanhs, dogrulanmaya
muhtag bilgilinin paylasildigi goriilmektedir. teyit.org, dogrulukpayi.com olmak tizere iki bilgi-
dogruma platformunda da bu bilgilerin teyit edildigi goriilmektedir. Béylece yeni medya
platformlarinda  paylasima/dolagima  sokulan  dikkat c¢ekici  bilgilerin  sorgulanmasi,
arastirtlmasi  ve dogrulanmast siireglerinin  gerceklestirilmesi miimkiin  olabilmektedir.
Mezenformasyon olarak tammlanan siireglerle miicadele etmek dogru bilginin yayilimin
gerceklestirmek bakimindan énemli hale gelmistir. Bu baglamda bu ¢alisma, mezenformasyon
faaliyetleri ile yeni medya okuryazarligi konusuna odaklanmaktadir. Ayrvica, yanhg/valan
haberin yayihmi ile miicadelede etkili bir karsi savas veren bilgi-dogrulama platformlar
tizerine yapilan arastirma sonucu elde edilen bulgulara yer verilmektedir. Bu kapsamda en
aktif iki bilgi-dogrulama organizasyonu, teyit.org ve dogrulukpayi.com web sitelerinde yer alan
ve 24 Subat- 24 Mart 2022 tarihleri arasinda dogrulugu teyit edilen paylagimlar kiyaslamal
olarak incelenmis ve bulgular paylasilnmistir.

Anahtar  Kelimeler: Yeni Medya Okuryazarligi, Dezenformasyon, Mezenformasyon,
Malenformasyon, Ukrayna-Rusya, Teyit, Bilgi Dogrulama.
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INTRODUCTION

On the axis of digital transformation and developments, it is increasingly exposing
the world to the impact of new media platforms. New media opportunities appeal to
increased users, and the dissemination of information/news transpires through these
tools. New media seems advantageous in obtaining faster and more effective
communication tools; contrarily, it is disadvantageous in terms of allowing false
information/fake news to spread. Increasingly incorrect information is applied daily,

especially on social media, which is one of the new media tools.

On the other hand, various organizations have established different platforms to
prevent this situation. These organizations, called information-verification platforms,
use multiple techniques to check the accuracy of the information shared in the new
media environment. By circulating accurate information as a reverse action, they are
fighting against all types of misleading information activities (disinformation,
misinformation, and malinformation). This disseminating of verified information is

desired to prevent the spread of false information/fake news.

In today's circumstances, information consumption of individuals constitutes
uncontrollably, and that may come-to-be more traumatic with an increasing number of
users. Communities that congregate and act without verifying the accuracy of the
information may catalyze unavertable public events. Increasing misleading information

activities may induce even more critical situations, especially during public events.

New media literacy has become a necessity, and individuals must distinguish
between accurate and incorrect information. Moreover, new media literacy is necessary
to produce content for the new media channels and select incoming information/news
from the new media sources. Individuals who are illiterate in the new media become
more likely to be exposed to misleading information activities. Consequently, with
incipient media literacy, it will be possible to obviate misinformation on prominent
issues for societies and to lay the substructure for more salubrious and more prudent

communities.
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FACT-CHECKING AND VERIFICATION: ON THE JOURNEY
FROM MEDIA LITERACY TO NEW MEDIA LITERACY

In the past and today, the media is a collection of indispensable tools for
transferring and disseminating information/news. Due to the dozens of news,
information, and comments from the new media, standard or opposing views of
individuals, organizations, and societies may transpire in the face of developing events
and circumstances. On that account, the media is considered a factor that separates and
unites organizations and individuals living as a society. Thus, with its unifying and

dividing features, the new media always stands as a tool that should be read carefully.

Aiming to comprehend the incipient new media literacy, an expeditious brief of
media literacy lightens the intricate structure of the subject. Media literacy is about
reading and understanding flowing messages of the media sources and analyzing the
message contents of the examination. News from the press has the power to create
certain perceptions of individuals and society by sending certain types of manipulative
or malicious intended messages. The continuity of messages flowing from the media
impacts the perception's depth, intention, and qualification. As a consequence, the
media messages are transmitted from various media sources on purpose and with
continuity. Inversely, the individuals who have received flowing messages recognize
and perceive the first signals, furthermore analyze those messages from the media
sources under the pressure and guidance of biological and societal assertiveness in a
complex environment. The impact of media literacy varies depending on factors,
namely the quality, complexity, duration, length, and repetition of the content flowing
from the media sources in specific predicamental. According to Hobbs, when thinking
about a text such as a movie, commercial or television show; who sent the message,
what the author's intention was, what techniques were applied to prepare the distinctive
elements in the text, which lifestyles and perspectives were represented in the message,
how the opposite views would interpret this text, and what the text acquired to convey

are also determinative (2007, p. 9).
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these tools are considered new media technologies and shall not be considered

independent of the internet.

As with traditional media tools, changing opportunities with technology creates
new media opportunities that are non-constitute obstacles to the continuation of the
media-power relationship. Moreover, power holders who want to hold it with new
media opportunities may achieve this at a lower cost. Bolter and Grusin (1998) explain
this situation, noting that the new media has augmented conventional media; in other
words, the transfer of the existing printed newspaper to digital in the network
environment cannot be interpreted as a new scenario yet as an improvement that
preserves with high-technology advancement. Hence, the monopoly position of
traditional media in society and its power relationship with the internet has initiated a
very fragmented structure. In contrast to the one-way function of traditional media in
the communication process, the author classifies the potential of the interaction of the
new media as asynchronous and demassifying, that is, an area under his control, specific

to each individual (Geray, 2003).

The time and space-independent character of the new media make the
information/news accessible from elsewhere. The internet's increase in interaction
allows the individual to freely choose from the complete information available in total
channels and share any content from their social media account through their own
media channel. Thus, new media users perceive, interpret, and select incoming
information in proportion to their new media literacy level; in integration, it can
apportion these contents as its engendering and direct its dissemination to a broader

area.

In this context, the ability to share information/news on the new media and its
access has moved new media users from a passive position to an active one; recently,
new media users may choose, like, and share information/news as content in the milieu,
such as on social media platform; thus, it evolves into social media content and open to

interaction.

On the other side, news production may be accomplished by journalists and non-

journalists in the new media environment. For this reason, journalism and its practices
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and Twitter that started to spread with the internet, users who were passive consumers
in the past began to interact with other users to produce content jointly, make their
news, and apply/share them on the network. In this sense, professional journalism has
also transformed; mainstream media organizations have benefited from interactive and
multimedia features such as video, photography, and commentary (Newman, 2009).
Adaptation to the structure based on the interaction of the cyber environment in the new
media; has eliminated the news production process of the monopoly of professional
journalists; with the ease of access to information, alternative media initiatives of
citizens and communities contributed to polyphony and democratization of the
communication environment (Rodriguez, 2008). In this respect, the new media includes
what is necessary for the foundations of a more democratic society with its unique

features.

On the contrary, some unfavorable situations were encountered with the new
media. Along with this comes problems such as decreasing privacy, increasing
information, and the increase in false or fake news, cyberbullying, cyber fraud activities,
cyber terrorism, and even cyber war threats. In other words, besides the positive effects
of the internet and social media on social life, the other side of the coin is unbrilliant.
These can be summarized as personal privacy damaged in the online environment,
discrimination suffered by those that are inaccessible to the network society, the
limitations of the internet's promise of global democratization, cyber-bullying, cyber-
terrorism, censorship equipped with technical means and hidden among algorithms, and

colossal disinformation (manipulation) (Bauman & Lyon, 2013; Morozov, 2011).

With its increasing threats, the new media caused many incidents. Cambridge
Analytica scandal, Facebook data scandal, US presidential elections, the news after the
separation of the United Kingdom from the European Union, which is called Brexit,
popular uprisings in northern Africa and the middle east, defined as the Arab spring,
yellow vests protests in France, Gezi Park protests in Turkey and, finally, social events
such as during the COVID-19 pandemic process are listed among the negative aspects

of new media. Post-truth, defined as the objective reality being less practical than
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this context (Keyes, 2004).

As an information source, its features, such as the constant flow of information
and the opportunity to reach millions of people quickly, easily, and at a meager cost,
may often cause social media to face harsh criticism and accusations. Social media,
which is primarily anonymous, unlike traditional media's institutional structure, is
highly open to manipulation (Filibeli & Sener, 2019, p. 492; Eren & Aydin, 2014, p.
203). When considered from this point of view, new media literacy is quite essential,
just like media literacy that is highlighted in traditional media (Comlek¢i & Basol,
Sosyal medya haberlerine giiven ve kullanici teyit aligkanliklar: iizerine bir inceleme,

2019).

One application that has become increasingly popular lately and distinguished
regarding new media literacy is verification or information-verification platforms. These
platforms research the accuracy of news/information circulated in new media by
independent organizations. In a nutshell, users will doubt the authenticity of the news
presented to them in the face of fake news and information through new media literacy
skills and thus distinguish between fake news and truth (Kutlu & Dogan, 2020, p. 87).
In this way, individuals can be protected from the misinformation activities they will be

exposed to while reading about the new possibilities of digitalized media.

Fact-checking platforms (teyit.org, dogrulukpayi.com, malumatfurus.com),
utilized by users to verify the accuracy of the news/information and the arguments in the
news, established to combat fake news, are gaining importance daily. One of the
primary missions of these platforms is to inform users about the reliability of digital
news, and thereby, it is aimed to ensure that the public is informed accurately, that
opinions are formed within the scope of objective news and facts, and that users are less
exposed to disinformation (Comlekgi, 2019, p. 1553). As a result, users may accomplish
verification behavior by being suspicious of the fake news they are exposed to on social
media and draw the distinction between fake news and real news more clearly (Kutlu &

Dogan, 2020, p. 87).

Nonetheless, it shall not be overlooked that; being able to distinguish between real

and fake news is an exceedingly complex and time-consuming task; even only one piece
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of news may require verification by spending long hours and by a team. As a reader or
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user, verifying news coming through new media every time can be perceived as

problematic or undesirable.

At the other end, news on new media may be circulated voluntarily or
involuntarily; this makes it difficult to sort and differentiate inaccurate information.
There are discourses on the inaccuracy of three types of information in the literature:
Disinformation, Misinformation, and Malinformation. Disinformation; is the deliberate
dissemination of false information; misinformation; is information that is imprecise and
open to more than one understanding and use; malinformation, contrary, is the
definition used to circulate sensitive, strategically, accurate information for
dissemination to generate benefits (D'Amorim & Miranda, 2021, p. 9). As can be seen,
more than one type of misleading information activity is encountered; and dis-, mis- and
mal-information have categories. According to Wardle (2017), these categories are

listed as follows:
* Manipulation
* Misleading content
* False connection
* Fabricated content
* Imposter
* False context
* Parody /satire

Misleading information activities listed above are the terminologies used to
classify the methods and techniques used, while there are some false information/news
may be evaluated under one of these categories or several. Therefore, too much
classification and categorization may cause understanding the situation even more

challenging.

The increase in the production and circulation of fake news has a profound effect
on the formation of a post-truth era; another critical factor is that people believe in

comments containing fake or false information to hold tight to their views and beliefs,
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mistake the words for truth or close themselves to different ideas. At this point, media
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literacy emerges as a method of struggle that will enable users to adopt a critical
approach to fake news/information; and, therefore, the reality of how critical new media
literacy is. Academes and media professionals acknowledge the importance and
necessity of media literacy (Kavakli, 2019, p. 673); in this context, new media literacy
competencies and information verification platforms appear. According to Buckingham,
new media literacy has four aspects: representation, language, production, and
audience/reader/user (2007, p. 48). Perceiving and understanding incoming messages in
the direction of these four directions with the five WS and one H procedure, it becomes
crucial to notice representations and develop critical thinking competencies. According
to Hobbs (2010, p. 18), the essential competencies of digital and media literacy and the

skills that individuals should have been listed as follows:
* Access,
* Analyze and evaluate,
* Create,
* Reflect,
* Act.

In order to become a new media literate, it is required to use skills to find and
employ media and technology tools, share appropriate and relevant information with
others, assess the potential effects or results of messages, and operate messages and
critical thinking to analyze message quality, accuracy, reliability, and perspective. In
addition, producing or creating content with the awareness of the target audience and
composition techniques, using creativity and self-confidence in self-expression,
applying social responsibility and ethical principles to one's own identity, life
experience, communication behavior, and attitudes, and sharing information and sharing
information in family, workplace, social groups are required. To overcome all these
challenges, working individually and collaboratively, and participating as a community

member operating at local, regional, national, and international levels may be helpful.

For its part, when considering internet news/information fact-

checking/verification platforms in Turkey, few platforms exist, and those enterprises
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such as dogruluk-payi, yalan-savar, teyit, and malumatfurus maintain a stance against
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the misleading information activities that accompany the new media by doing fact-
checking (Foga, 2016). The platform of dogrulukpayi.com (2021) can be shown as the
first attempt in this sense, and it was founded in 2014 as an initiative of the Association
for Dialogue for a Common Future (In Turkish: Ortak Gelecek i¢in Diyalog Dernegi).
The second platform of malumatfurus.org (2019) was established in 2015; however, the
third platform of teyit.org (2022) was established in 2016 as an independent initiative
by Media Research. Although the second platform does not appear to be highly active,
the third platform on its website states: on teyit.org; "we have been examining
suspicious information on the internet since 2016, conducting educational activities to
improve digital literacy and critical thinking skills, and bringing different actors
together to address the problem of misinformation. We contribute to the development of
sustainable solutions." Eventually, the last yalansavar.org (2022) platform, which is
composed of volunteer staff for "investigating suspect and unsubstantiated allegations,"

is considered another inactive platform.

These platforms accomplish information/news verification upon various methods
and techniques, most of which are based on using other facilities on the internet,
changeable according to each news/information's content. A high number of other
methods can be listed apart from standard methods, such as reverse image search,

scanning, and verification via some intermediary software:

* Verification of information through other sources,

» Making use of search engines by using detailed/advanced search methods such
as visual, audio, news, chronological,

* Deep web search

* Consulting the experts on the subject, asking the news subject,

» Watch the video, compare, check details, and match,

* Listening, comparing, analyzing audio recordings,

* Troll -bot account checking,

* Scanning official channels,

» Examining satellite images and street views,

* Archive scanning,
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* Fact-checking software,

* Other fact-checking platforms.

RESEARCH

Method

This study aims to analyze the content of the shares created due to verifying news
and claims, in the context of new media literacy, on two fact-checking organizations'
websites: teyit.org and dogrulukpayi.com in Turkey. To determine the difference
between the two platforms, we analyze the differences between those groups. A

supported quantitative content analysis method was used.

The study reviewed ninety-four posts (Photo, text, video), and the researcher
quantitatively coded them according to the meaning categories. The research model was
created based on three levels identified in the "Personal Branding on Twitter" study by
Brems et al. (2017). The content's type and platform at the first level, the verification of
the information (fact-fake), and the misinformation category at the second level (Satire
or parody, misleading content, imposer content, fabricated content, false connection,
false context, manipulated content); at the third level, the amount and type of interaction
are analyzed. As of the stated study, re-sharing such as @Retweet) is to determine the

interaction's amount and kind.
In line with the purpose of the research, the research questions are as follows:

*RQ 1: What platforms and content types do fact-checking organizations

encounter while verifying during the crisis?

*RQ 2: What are the misinformation categories of news that fact-checking

organizations did not verify during the crisis?

*RQ 3: What are the interaction types and content levels reviewed by fact-

checking organizations during the crisis?

* RQ 4: During the crisis, is there a significant difference between the information

categories of the verifiers on teyit.org and dogrulukpayi.com?
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This study analyzes the verification posts on the fact-checking platforms during
the Ukrainian-Russia crisis, and news and posts assessed by fact-checking outlets are in
different encodings. Two fact-checking media, teyit.org and dogrulukpayi.com, were
examined and the posts discussed in the first month of the Ukrainian-Russia crisis are
categorized. From the beginning of the problem, most detected misinformation types,
the content of posts, platform information, and dissemination path in evaluated posts are
analyzed. According to the research findings, the posts analyzed were ninety-four from
22 February 2022 to 22 March 2022. It was specified that ninety-three of these posts are
fake.

Validity and Reliability

In the study, validity and reliability measures determined for qualitative research
were applied. It is aimed to increase the validity and reliability of the study by using
analyst variation (Patton, 1999, p. 1193), a purposive sampling method, and getting
expert opinion (Yildirim & Simsek, 2011).

Data Analysis

The coded data were analyzed with the SPSS 17.0 program. Frequency and
percentage calculations were made to describe the data set, and the Mann-Whitney U

test was applied to determine the difference between fact-checking platforms.
Findings

In this study, which emphasizes the importance of new media literacy, many posts
were made concerning the subject on social media from the first moment military
operations started. In parallel with it, fact-checking platforms have begun investigating
the posts and revealed the findings. Although both platforms verify the posts' truth, they
assess the matter in numerous ways. However, both platforms provide the source, type,
content, misinformation categorization, and accuracy of the post. On the other hand,
both platforms have highlighted social media platforms. Therefore, it may be possible to
access interaction and share information on analyzed posts when shared on social

media.
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Fact-checking platforms report accuracy tests with various methods and
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techniques, such as reverse image search, archive scanning, benchmarking data, and
finding the source. Thanks to those methods, they may verify the information's
accuracy. Most of the posts in the study are on Twitter (81.91%), and the rest are on
Facebook, websites, Instagram, TikTok, and WhatsApp. Its dispersal was like both fact-
checking platforms and in the same order. Moreover, content types of rates are 46.8%

from photos, 43.62% from videos, and 9.57% from texts.

dogrulukpayi.com teyit.org Both
Platform f % f % Total %
Twitter 39.00 90.70 38.00 74.51 77.00 81.91
Facebook 3.00 6.98 4.00 7.84 7.00 7.45
Websites 0.00 0.00 6.00 11.76 6.00 6.38
Instagram 1.00 2.33 0.00 0.00 1.00 1.06
TikTok 0.00 0.00 2.00 3.92 2.00 2.13
WhatsApp 0.00 0.00 1.00 1.96 1.00 1.06
Total 43.00 100.00 51.00 100.00 94.00 100.00

Table 1 Fact-Checking Platforms and New Media Types

teyit.org provides information about misinformation categorization in each
analysis. On the contrary, dogrulukpayi.com only classifies the posts as fake, partially
incorrect, and accurate. The researcher analyzes the misinformation categorization to
match both platforms. Consequently, both platforms have found 70.21% false
connection, 11.70% fabricated content, 7.45% manipulated content, 4.26% of
misleading content, 3.19% false context, 1.06% parody/satire content. In this process,

on both platforms, no imposter contents were found.

dogrulukpayi.com teyit.org

Photograph Text Video Photograph Text Video
f % f % f %% f % f % f %

False Context 9,5 00 00 0,0 00 00 0,0 1,0 167 0,0 0,0 9,5
Misleading 48 00 00 0,0 0,0 1,0 43 2,0 333 0,0 0,0 4,8
Content
Accurate 48 00 00 00 00 00 0,0 00 00 0,0 0,0 4,8
False 61,9 00 0,0 160 842 150 652 1,0 16,7 21,0 955 619
Connection
Manipulated 48 1,0 333 30 158 20 87 00 00 0,0 0,0 438
Content
Parody/Satire 48 00 00 00 00 00 00 00 00 00 00 48
léabrlcated 95 20 667 00 00 40 174 20 333 1,0 45 9,5

ontent

Unidentified 00 00 00 00 00 10 43 00 00 00 00 00
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100,0 3,0 100,0 19,0 100,0 23,0 100,0 6,0 100,0 22,0 100,0 100,0
Table 2 Fact-Checking Platforms and Dis-, Mis- and Mal-Information Categories
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The Mann-Whitney-U test controlled the results of the examinations via both

platforms, and no significant differences were found (U = 33,00; p> 0.05).

In other respects, social media platforms allow posts to interact in various aspects.
On Twitter, they are the reply, retweet, like, and share; on Facebook, they are like or
comment; on Instagram, it is like, comment, share and add to collection; on TikTok,
they are like, comment and share. However, there are no specified interactions for
websites. However, quoting/duplicating on all platforms (with various mentions and
techniques; taking the screenshot, using #hashtag or @tagging) is frequently used.
Considering the posts were analyzed by both fact-checking platforms, receiving
(average) sharing (only retweeting) 4586 times and interaction 3691 times (on Twitter,
Facebook, Instagram, and TikTok: like + comment). Averagely, receiving more shares
than interaction leads to misinformation and fake news dissemination that supports the

idea of the importance of new media literacy.
CONCLUSION

The tension between Ukraine and Russia and the subsequent war profoundly
affected the world; millions of people had to migrate, and many were forced to live in
harsh war conditions. The number of misleading information activities shared through
new media opportunities before and during the war continues to increase following the
events, and this situation may serve many disadvantageous situations, up to the

misperception of the events, their interpretation, and wrong decisions.

Appropriate use of new media opportunities and prevention of false
information/news may only be feasible with new media literacy, yet, as can be seen in
the case of Ukraine-Russia, recognizing false information/news and applying
precautions against misleading information activities progress in direct proportion to
new media literacy skills. Although it is a controversial issue that every message from
the media may be wrong intentionally or unintentionally, it is undeniable that much fake

or false information is shared in the media.
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From this point of view, fact-checking platforms are essential in verifying
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information/news; therefore, examining the shared, flowing information/news
verification posts by such platforms in the context of the Ukraine-Russia crisis provides
vital information. In this regard, the research study on teyit.org and dogrulukpayi.com
reveals that it detects the same type of categorical dis-, mis-, and malinformation on
both platforms. Even under challenging conditions such as war, false information or
fake news was circulated, especially by posts on social media platforms. Especially in
the category of erroneous association using photo and video content, data accumulation
on both platforms shows that visual content is in a critical position in sharing inaccurate

information/news.

Consequently, as with media literacy, how critical new media literacy is for
societies and individuals has been understood again with these research findings.
Information verification methods and techniques learned with new media literacy have

become essential in protecting individuals from false information/news.
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GENISLETILMIS OZET

Dijital doniisiim ve sonrasinda yasanan gelismelerin paralelinde, tiim diinyada
yeni medya platformlarinin etkisine daha c¢ok rastlanilir hale gelinmistir. Yeni medya
olanaklari; artan kullanict sayilarimi ve muazzam Olgeklerde bilgi/haber akigini
beraberinde getirmistir. Bu bakimdan yeni medya araclarinin daha hizli ve daha etkili
iletisim sonuglar1 elde etmek gibi avantajlar1 bulunsa da sahte bilgilerin/haberlerin
yayilmasina olanak tanimak bakimindan dezavantajli bir konumdadir. Her giin, 6zellikle
de yeni medya araglarindan biri olan sosyal medyada giderek daha c¢ok yanlis

bilginin/haberin yayildigina sahit olmaktay1z.

Bu durum karsisinda, ¢esitli kuruluslarin yanlis bilginin yayilimimi 6nlemek
amaciyla calismalar yapabilmek icin farkli platformlar olusturdugunu goérmekteyiz.
Bilgi dogrulama platformlari ad1 verilen bu kuruluslar, yeni medya ortaminda paylasilan
bilgilerin dogrulugunu kontrol etmek i¢in birden fazla teknik kullanarak ve tespit edilen
sonuglar1 veya dogru bilgileri -tersi yonde bir eylem olarak- dolasima sokarak her tiirlii
yaniltict ~ bilgi  kargasasi/bozuklugu  (dezenformasyon, mezenformasyon ve
malenformasyon) ile miicadele etmektedir. Bu kuruluslar temel amacini; yanliglarinin
yerine dogrulanan bilgilerin yayilmasi ve yanlig bilgilerin/sahte haberlerin yayilmasini

azaltmak olarak agiklamaktadir.

Glinlimiizde, bireylerin bilgi tiiketimi kontrolsiiz bir sekilde ger¢eklesmekte ve bu
durum giderek artan sayida kullanici ile daha da travmatik bir hal alabilmektedir.
Bilgilerin dogrulugunu sorgulamadan toplu hareket eden bireylerin toplumsal olaylari
tetiklemesi gegmiste pek c¢ok Ornekle tecriibe edilmistir. Yamltict  bilgi
kargasasi/bozuklugu, 6zellikle toplumsal olaylar esnasinda veya toplumu ilgilendiren

onemli konularda ¢ok daha kritik sonuglara sebebiyet verebilmektedir.
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Tiim bu sebeplerden yeni medya okur yazarliginin ne denli énemli bir konu
oldugu ve bireylerin dogru-yanlis bilgileri ayirt etmesinin ne kadar kritik bir konumda
oldugu gercegi ile karsi karsiya kalmaktayiz. Bu sebeple, yeni medya kaynaklarindan
gelen bilgileri/haberleri segebilmek, anlamak, yorumlamak ve yeni medya araglari i¢in
icerik liretmek gibi basamaklar1 bilmek gerekli hale gelmektedir. Ciinkii yeni medya
okuryazarligt  baglaminda  okuryazar olmayan  bireylerin  yaniltict  bilgi
kargasasina/bozukluguna maruz kalma olasilig1 artmaktadir. Yeni medya okuryazarligi;
toplumlarin ve bireylerin giindemdeki konular ve sorunlar hakkinda dogru bilgi sahibi
olmak ve daha ihtiyathh davranabilmek i¢in ihtiyag duyacagi bilgi, yontem ve

uygulamalar1 sunmaktadir.

24 Subat itibariyle baglayan ve diinya giindemini bir anda saran etkisiyle
Ukrayna-Rusya krizi, sosyal medyanin da etkisiyle hizla tiim diinyada konusulur hale
gelmistir. Cesitli kaynaklarda “2022 Rusya'min Ukrayna'yr Isgali”, “Ukrayna'nin
‘askerden ve Nazizm'den arindirilmasi’ amaciyla baglattigi askeri operasyon”,
“Ukrayna-Rusya Savas1” veya “Gerilim” olarak tanimlanan bu krizde, sosyal medya
paylasimlartyla pek ¢ok dogru veya yanlis bilginin yayilimina tanik olunmustur. Ancak
baskaca oOrneklerinde de oldugu iizere, sosyal medya platformlarinda paylasilan
Ukrayna-Rusya krizine yonelik pek c¢ok yanlis, dogrulanmaya muhtag bilgilinin
paylasildig1 goriilmektedir.

Bu arastirma, Ukrayna-Rusya krizi sirasinda sosyal medya iizerinde paylasilan
bilgilerin/haberlerin  dogrulugunu kontrol eden platformlardaki (teyit.org ve
dogrulukpayi.com) dogrulama paylagimlarin1 analiz etmektedir. Bu iki platform

iizerinde gerceklesen Ukrayna-Rusya krizine yonelik yapilan paylasimlar incelenerek

birgok agidan kategorizie edilmistir. Ote yandan her iki platform da dogrulama sonrasi
elde edilen bulgulan ¢esitli yonlenden kategorize etmektedir. Bu kategorizasyonlar da
kiyaslamal1 olarak ¢alismaya dahil edilmistir. Arastirma kapsaminda iki platformun da
22 Subat 2022 - 22 Mart 2022 tarihleri arasindaki tiim paylasimlari inclenmis ve
toplamda doksan dort adet veri toplanmigtir. Platformlarca incelenen bu paylasimlarin

doksan ti¢linlin yanlig/sahte oldugu tespit edilmistir.
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Incelenen paylagimlar su ii¢ tiirden olusmaktadir: Fotograf, metin ve video. Ug
tirden gerceklesen paylasimlar, anlamsal kategorilerine gore kantitatif olarak
kodlanmistir. Arastirmanin modeli, Brems ve Al. (2017) tarafindan "Twitter'da Kisisel
Markalama" c¢aligmasinda tanimlanan {i¢ seviyeye dayanarak olusturulmustur. Birinci
diizeyde paylasilan icerigin tiirii ve kaynagi, ikinci diizeyde dogrulanma bilgisi (dogru-
yanlis) ve yanlis bilgi kategorisi (Parodi- Parody/Satire, Carpitma- Misleading Content,
Taklit- Imposter Content, Uydurma- Fabricated Content, Hatal Iliskilendirme- False
Connection, Baglamdan Koparma- False Context, Manipiilasyon- Manipulated
Content); Uglincll diizeyde ise ne miktarda ve hangi tiirde etkilesim saglandigi analiz
edilmistir. Belirtilen ¢alisma ile paralel olarak etkilesimin miktar1 ve tiiriiniin
belirlenmesinde orijinalindeki yanitlar yerine tekrar paylasma (@Retweet) baz

alimmustir.

Calismada, nitel arastirmalar i¢in belirlenen gegerlilik ve gilivenilirlik 6nlemleri
uygulanmistir. Analistin varyasyonu (Patton, 1999, s. 1193), amagli 6rnekleme yontemi
ve uzman goriisii (Yildirrm ve Simsek, 2011) yontemleri kullanilarak c¢alismanin
gecerliligini ve giivenilirligini artirmay1 amaglamaktadir. Kodlanmig veriler SPSS 17.0
programi ile analiz edilmistir. Frekans ve yilizde hesaplamalar1 veri kiimesini
tanimlamak i¢in yapilmistir ve dogrulama platformlar1 arasindaki farki belirlemek igin

Mann-Whitney U testi uygulanmistir.

Genel olarak, bilgi dogrulama platformlari; tersine gorsel/goriintii arama, arsiv
tarama, karsilagtirmal1 verileri ve kaynaklar1 bulma gibi ¢esitli yontem ve tekniklerle
dogruluk testlerini gerceklestirmekte ve bunu yayinlamaktadir. Paylasilan yanlis bilgi
icerigi cesitlendikge bilgi dogrulama yontemi de degisebilmekte ve paylasilan platforma
gore farkli uygulamalar gerceklestirilebilmektedir. Caligmadaki gonderilerin ¢ogu
Twitter'da (%81.91) ve geri kalant; Facebook, Instagram, TikTok, WhatsApp'ta ve diger
web sitelerinde dolasima sokulmustur. Ayrica igerik tiirleri; yiizde 46.8’1 fotograflardan,

yiizde 43.62’si videolardan ve yilizde 9.57’si metinlerden olusmaktadir.
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Analiz edilen platformlardan ilki feyit.org; her analizde Warldle’nin (2017) yanlis
bilgi kategorizasyonu kullanarak génderileri siniflandirmaktadir. Ikinci platfom ise,
dogrulukpayi.com gonderileri yalmizca “sahte, kismen hatali ve dogru” olarak
simiflandirmaktadir. Ancak yine de paylasilan igeriklerde Warldle’nin (2017) yanlis
bilgi kategorilerinden bahsedilmektedir. Bu sebeple c¢alismada yanlis bilgi
siiflandirmasi, her iki platformla eslesecek sekilde Warldle’nin (2017) yanlis bilgi
kategorizasyonu kullanilarak analiz edilmistir. Sonug olarak, her iki platform genelinde
yiizde 70.21 hatal iliskilendirme, yiizde 11.70 uydurma, yiizde 7.45 manipiilasyon,
yiizde 4.26 carpitma, ylizde 3.19 baglamdan koparma, yiizde 1.06 parodi kategorilerinde
igerikler tespit edilmistir. Her iki platformda da higbir taklit i¢erigi bulunamamustir.
Mann-Whitney-U testi, her iki platform {izerinden analiz sonuglarini kontrol edilmis ve

onemli bir fark bulunamamistir (U=33,00;p>0.05).

Sosyal medya platformlart etkilesim i¢in gonderilerin gesitli yonlerden etkilesim
almasina olanak tanimaktadir. Twitter'da yanitlama (reply), tekrar paylasma (retweet),
begenme (like), ve paylasma (share); Facebook'ta begeni veya yorum; Instagram'da
begeni, yorum, paylagsma ve koleksiyona ekleme (add to collection); TikTok'da begeni,
yorum ve paylasma Ozellikleri ile etkilesimde bulunmak miimkiindiir. Ancak web
siteleri i¢in belirli bir etkilesim tiirii bulunmamaktadir. Web site yapisina ve kurulusuna
gore farkli secenekler bulunabilmektedir. Ancak, tiim platformlarda ¢ok sik kullanilan
bazi etkilesim yaratbilecek yontemler (klavyede bulunan “#” isareti kullanarak
etikletleme- #hashtag (hestek, diyez etiketi), “@” isareti kullanarak etiketleme- tagging,
ekran gOriintlisii alma, bahsetme) bulunmaktadir. Bilgi dogrulama platformlar
tarafindan analiz eliden gonderiler incelendiginde, ortalama; 4586 kez tekrar paylasma
(retweet) ve 3691 kez ise diger tiirlii (begen ve yorum seklinde) etkilesim topladig
goriilmektedir. Cok kisa bir siirede krize yonelik yapilan paylagimlarin ortalama olarak
bu denli yiiksek etkilesim almasi, yeni medya okuryazarliginin 6nemini desteklemekte
ve yanlis bilgi veya sahte haberlerin yayilimindaki hiz konusunda onemli bilgiler
sunmaktadir. Tiim bu bilgiler 1518inda, bilgilerin/haberlerin dogrulanmasi i¢in bilgi

dogrulama faaliyetlerinin ne kadar 6nemli oldugu goriilmektedir. Ukrayna-Rusya krizi

144



JOURNAL OF @
TURKIYE MEDIA ACADEMY

Cilt/Say1: 2/4 - Yil: 2022  123-145

DERGISi

Arastirma Makalesi / Research Article

baglaminda bu platformlarin paylasilmis oldugu gonderileri ve sosyal medya iizerinden
gelen bilgileri/haberleri dogrulamak icin kullandiklar1 yontem ve teknikleri bilmek
onemli hale gelmektedir. Bu baglamda, teyit.org ve dogrulukpayi.com tlzerinden
yiiriitiilen bu ¢aligma ile her iki platformda da ayni kategorik, yanlig ve hatali bilgilerin
tespit edilmesi 6nemli bir bulgudur. Yanlig bilgi veya sahte haberlerin savas gibi zorlu
kosullar altinda bile, sosyal medya {izerinden yapilabiliyor olmasi yeni medya
okuryazarligimimn 6nemini bir kez daha vurgulamaktadir. Ozellikle fotograf ve video
icerigi kullanilarak hatali iligkilendirme kategorisinde, her iki platformda da veri
birikmesi, gorsel icerigin hatali bilgi/haber paylasiminda kritik bir konumda oldugunu

gostermektedir.
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