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Abstract 

Trust �s one of the most �mportant elements of the relat�onsh�p between two l�v�ng th�ngs. In the 
absence of trust, all forms of bus�ness, relat�onsh�p and commun�cat�on cannot fully ach�eve the�r 
goals. Trust �s also very �mportant �n the commun�cat�on of an �nd�v�dual w�th �nst�tut�ons. Trust 
�s very �mportant both �n the commun�cat�on of �nst�tut�ons w�th the�r �nternal target groups and 
�n the�r commun�cat�on w�th the publ�c. Trust has a very �mportant pos�t�on �n terms of publ�c 
relat�ons, wh�ch �s to understand the publ�c closely, to commun�cate w�th the publ�c, to carry out 
planned act�v�t�es between the �nst�tut�on and the publ�c by analyz�ng the data obta�ned about the 
publ�c. Trust �s the bas�s of the pos�t�ve �mage and reputat�on that w�ll be formed by publ�c 
relat�ons act�v�t�es. In th�s study, the place and relat�onsh�p of the concept of trust �n publ�c 
relat�ons has been d�scussed, what the concept of trust means �n publ�c relat�ons has been 
researched, and �t has been revealed that publ�c relat�ons �s a field of act�v�ty based on trust, 
based on the evaluat�ons presented �n the l�terature. 
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HALKLA İLİŞKİLERDE GÜVENİN ANLAMI ÜZERİNE TEORİK 

BİR ÇALIŞMA 

 Sal�h Gürbüz* 

  

Özet 

Güven, �k� canlı arasındak� �l�şk�n�n en öneml� unsurlarından b�r�d�r. Güven�n yokluğunda, her 
türlü �ş, �l�şk� ve �let�ş�m hedefler�ne tam olarak ulaşamaz. B�rey�n kurumlarla olan �let�ş�m�nde 
ve kurumların hem kend� �ç hedef gruplarıyla �let�ş�m�nde hem de halkla �let�ş�m�nde güven çok 
öneml�d�r . Halkı yakından anlamak, halkla �let�ş�m kurmak, halk hakkında elde ed�len ver�ler� 
anal�z ederek kurum ve halk arasında planlı faal�yetler yürütmek olan halkla �l�şk�ler açısından 
güven çok öneml� b�r konuma sah�pt�r. Halkla �l�şk�ler faal�yetler�n�n oluşturacağı olumlu �maj 
ve �t�barın temel� güvend�r. Bu çalışmada halkla �l�şk�lerde güven kavramının yer� ve �l�şk�s� 
tartışılmış, halkla �l�şk�lerde güven kavramının ne anlama geld�ğ� araştırılmış ve l�teratürde 
sunulan değerlend�rmelere göre halkla �l�şk�ler�n güvene dayalı b�r faal�yet alanı olduğu ortaya 
konmuştur. 
 

 

Anahtar Kel�meler: Güven, Halkla İl�şk�ler, Kurumsal İt�bar, Kurumsal İlet�ş�m, Kurumsal İmaj  

 

 

 

 

 

 

 

 
* Sorumlu Yazar: Doç. Dr., Necmett�n Erbakan Ün�vers�tes� Güzel Sanatlar ve M�marlık Fakültes�, 
gurbuzsal�h@hotma�l.com. ORCİD ID: 0000-0002-5690-8136 
 

Gel�ş Tar�h�: 28.02.2022   Kabul Tar�h�: 02.03.2022   Yayın Tar�h�:  29.04.2022  
 
 

TÜRKİYE MEDIA ACADEMY

JOURNAL OF

C�lt / Sayı: 2 / 3  -  Yıl: 2022     40-54 



#

42

TÜRKİYE 
MEDYA AKADEMİSİ

DERGİSİ

 

 

Introduct�on 

Due to the d�vers�ficat�on of med�a env�ronments, �t has become eas�er for the 

�nd�v�dual to access �nformat�on. In the past, the close fr�ends that the �nd�v�dual consulted 

to buy a product or prefer an �nst�tut�on have been replaced by the comments that one 

cl�cks on the �nternet. 

People have begun to take �nto account the messages and contents they encounter 

�n the med�a �n the�r travel preferences, accommodat�on and hol�day preferences, meet�ng 

the�r food and cloth�ng needs, and meet�ng the needs of many da�ly l�ves. The �nformat�on 

that the �nd�v�dual can eas�ly access through the �nternet and the med�a �n general for the 

supply of any �nst�tut�on and product has an �mportant role �n determ�n�ng the percept�ons 

of the �nd�v�dual towards the �nst�tut�on w�th wh�ch he or she w�ll �nteract. In part�cular, 

var�ous comments about �nst�tut�ons, var�ous med�a texts and news contents can affect 

the percept�ons of �nst�tut�ons pos�t�vely or negat�vely. Th�s s�tuat�on, on the other hand, 

can d�rect the trust �n �nst�tut�ons from the very beg�nn�ng, even before the exper�ence �s 

real�zed. Thus, any content that �s produced at any t�me, espec�ally �n �nternet 

env�ronments, draws attent�on as factors that can affect the trust of the �nd�v�dual to the 

�nst�tut�on. The d�vers�ficat�on of the med�a at th�s level and the fact that �t has a place �n 

the l�fe of the �nd�v�dual has made the concept of trust more �mportant than ever for 

�nst�tut�ons. 

Issues such as trust �n the employee, trust �n the serv�ce, trust �n the product, trust 

�n commun�cat�on, trust �n behav�or, trust �n hyg�ene, trust �n qual�ty can be expressed as 

the expectat�ons of the publ�c from an �nst�tut�on under the t�tle of trust. 

The most effect�ve way to ensure trust �ssues, wh�ch have such a w�de var�ety and 

can �ncrease �n var�ety accord�ng to the serv�ce sector, �s through publ�c relat�ons 

act�v�t�es. Inst�tut�ons need to be rel�able �n order to keep and ma�nta�n commun�cat�ons 

w�th both the�r own corporate �nterests and the publ�c at the best level. 

Because be�ng rel�able can mean be�ng d�st�ngu�shed and be�ng preferred for 

�nst�tut�ons. In th�s study, publ�c relat�ons and trust relat�ons were exam�ned by l�terature 

rev�ew, and the find�ngs were evaluated �n the conclus�on part. 
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Publ�c Relat�ons 

If publ�c relat�ons �s defined as the most �mportant sentence of th�s age, �t can be 

sa�d that both the subject and the object of th�s sentence are person. Publ�c relat�ons str�ves 

to put forward a w�de var�ety of pract�ces �n var�ous areas of th�s world, wh�ch naturally 

belongs to human be�ngs. S�nce the pract�ces areas of publ�c relat�ons are very d�verse 

and w�de, a w�de var�ety of defin�t�ons are made. 

In �ts most general defin�t�on, publ�c relat�ons �s all of the work done to �mprove 

and regulate the relat�ons of a person or organ�zat�on w�th �ts env�ronment or publ�c (Onal, 

2000, s. 15). 

The concept of publ�c relat�ons �s also expressed by some assoc�at�ons as follows: 

Accord�ng to the German Publ�c Relat�ons Assoc�at�on, “consc�ous and leg�t�mate 

efforts to ga�n and ma�nta�n the trust of the publ�c and to ga�n understand�ng of the publ�c, 

based on systemat�c research”. Accord�ng to Denmark Publ�c Relat�ons Assoc�at�on, 

Publ�c relat�ons �s the totally adm�n�strat�ve efforts systemat�cally spent by the pr�vate 

sector and publ�c �nst�tut�ons �n order to create the ex�st�ng or expected d�alogue and 

understand�ng, sympathy and support w�th the people they are �n contact w�th (Yalçındağ, 

1996, s. 4).  

In Se�tel's defin�t�on, publ�c relat�ons serves as an early warn�ng system to help 

pred�ct trends; uses deep research, rel�able and eth�cal commun�cat�on techn�ques as �ts 

ma�n tools (Se�tel, 2004, s. 4). Asna (1998, s. 11) defines publ�c relat�ons as a planned 

management art that creates and ma�nta�ns strong bonds based on trust between 

�nst�tut�ons and the�r publ�cs. Kılıçkaya (1992, s. 31-32) draws attent�on to the pr�nc�ple 

of creat�ng trust and sympathy �n the soc�ety wh�le l�st�ng the common pr�nc�ples that 

should be �n publ�c relat�ons pract�ces. Tortop (1990, s. 10-11), on the other hand, states 

that publ�c relat�ons �s espec�ally �mportant for publ�c �nst�tut�ons. Accord�ng to h�m, 

publ�c relat�ons �s a field of study that w�ll turn the feel�ngs and att�tudes of d�strust about 

publ�c �nst�tut�ons �nto pos�t�ve. 

In the h�stor�cal process of publ�c relat�ons, there have been examples that expla�n 

the relat�onsh�p of trust and publ�c relat�ons. Among these examples, the well-known 
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pract�ces of Ivy Lee �n the 1902 Anthrac�te Coal str�ke and for the Pennsylvan�a Ra�lroad 

�n 1906, are l�sted as act�v�t�es that pr�or�t�ze trust �n publ�c relat�ons. 

By assoc�at�ng the concept of trust w�th publ�c relat�ons, �t can be evaluated that 

publ�c relat�ons can be bu�lt on trust, and publ�c relat�ons can be ma�nta�ned effic�ently as 

trust �s establ�shed. Thus, �nclud�ng the concept of trust �n some defin�t�ons of publ�c 

relat�ons m�ght tell us that publ�c relat�ons �s a d�sc�pl�ne of bu�ld�ng trust. 

Concept of Trust  

The term of trust has been among people from the beg�nn�ng of human h�story. All 

good relat�ons and surely commun�cat�on types are related w�th and supported by trust. 

When the term of trust announced or told, a post�ve feel�ngs and �deas can appear �n the 

m�nds of people. Thus, �f trust and �ts elements are managed and controlled �n a r�ght way, 

l�ke people relat�onsh�ps, corporates can have �mportant ach�evements. For th�s reason, 

trust and �ts components should be understood well, and the necess�t�es should be defined, 

des�gned and done. At that po�nt, the defin�t�on of trust would be tr�ed to present 

accord�nly publ�c relat�ons l�terature. Surely, trust defin�t�ons are var�ed ac cord�ng to the 

l�teratüre. 

Ales�na and Ferrara (2000, s. 2-3) try to understand what determ�nes trust. 

Accord�ng to them, there can be a some probable factors. It �s stated that the source of 

trust m�ght be related w�th a moral and cultural att�dudes. In th�s regard, trust can be 

affected by personal character�st�cs l�ke educat�onal var�t�es and rel�g�ous bel�efs; past 

exper�ences  about someone or someth�ng; s�m�lar�t�es or relat�onsh�ps such as same 

soc�al, rac�al or ethn�c group; longer �nteract�ons w�th someone or someth�ng; legal 

�nst�tut�ons.   

Wang and Emur�an (2005, s. 108) try to summar�ze w�th the reasons why the 

mult�ple defin�t�ons are �n the l�terature. F�rstly, trust �s an abstract term, and �s generally 

used w�th some s�m�lar concepts l�ke cred�b�l�ty, rel�abl�ty and confidence. Secondly, trust 

�s versat�le term that �nclude the cogn�t�ve, emot�onal and behav�oral d�mens�ons. Thus, 

�ts mean�ng can be changed accord�ng to each d�sc�pl�ne.  

Trust �s both a sens�t�ve human feel�ng and a strong expectance related w�th the 

someth�ng that we w�sh others w�ll support us �n the future because they done �n the past 
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(Moloney, 2005, s. 552). Lew�ck�, McAll�ster and B�es (1998, s. 439) define trust "�n 

terms of confidents pos�t�ve expectat�ons regard�ng an other's conduct". When the s�des 

trust each other, they assume that the�r �nterests are shared or care about the others's 

�nterests. When the threats and r�sks are not h�gh, occur�ng trust �s supposed. Thus, 

�nd�v�duals do not th�nk much about how the others are or act and they feel no need to 

worry anyth�ng (Schul, Mayo and Burnste�n, 2008, s. 1293).   

Keh and Z�e (2009, s. 737) found some factors �n the�r research to measure the trust 

to an organ�zat�on. These are l�sted as be�ng competent at what �t �s do�ng, be�ng 

respons�ve to the publ�c,  be�ng trustworthy and be�ng �ntegr�ty. Researchers define some 

qual�t�es �nvolved �n evaluate trust as confidence, rel�ab�l�ty, car�ng, goodw�ll �ntent�on, 

altru�sm, honesty, fa�rness and etc. (Cho, 2006, s. 27). 

Park, Lee and K�m (2014, s. 296) define trust as the target groups' bel�ef on a 

corporat�ons' performance related w�th �ts expert�se, �ntegr�ty and goodw�ll. In other 

words, to represent trust, three d�mens�ons are stated wh�ch are expert�se, �ntegr�ty and 

soc�al benevolance (Mayer et all.,1995, s. 709-734). Expert�se trust �s defined as people's 

bel�ef that a company has the profic�ency and techn�cal effect�v�ty to produce and 

d�strubute �ts products, and that �t �s able to perform necessary serv�ce funct�ons 

effect�vely.  Integr�ty trust �s defined as the people's bel�ef on a corporate of wh�ch 

cons�stency between �ts corporate values and behav�ours, and adherence to the eth�cal 

factors. Soc�al benevolence or goodw�ll trust �s defined as people's bel�ef about how a 

corporate protects and support of �ts env�ronment and soc�ety. 

Publ�c Relat�ons and Trust 

When evaluated �n terms of publ�c relat�ons, trust �s one of the �mportant results of 

publ�c relat�ons. Accord�ng to Hon and Grun�g, trust �s defined as the level of confidence 

of one s�de to the other s�de.  They state several underly�ng elements of trust as �ntegr�ty, 

dependab�l�ty and competence. Accord�ng to them, �ntegr�ty �s defined as a bel�ef on a 

corporate that �t can can be fa�r and just; dependab�l�ty �s defined the bel�ef of a corporate 

m�ght ach�eve on what �t says before or �n the process; competence �s also defined as the 

bel�ef on �ts talent to be able to ach�eve what �t says (Hon and Grun�g, 1999, s. 19). Hung 

et all. (2016, s. 593) stated that these three elements of trust were �dent�fied and have 

adopted �n publ�c relat�ons.      
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In short, trust can be defined as one of the most �mportant components of all 

corporat�ons. It �s a valuable factor �n long-term relat�ons between corporat�ons and �ts 

target groups (K� ve Hon, 2007, s. 421).  

Accord�ng to Karatepe (2008, s. 84) be�ng rel�able means be�ng reputable. Thus, a 

corporat�on wh�ch ach�eve be�ng rel�able �n the eyes of �ts publ�c, �t has already behaved, 

worked, produced, commun�cated trustfully.  It �s also �mportant for corporate reputat�on 

(Walsh et all., 2009, s. 197). It has also an �mportant role customer loyalty (S�rdeshmukh 

at all., 2002:15). Because trust �s among the reputat�on components such as soc�al 

respons�b�l�ty, serv�ce qual�ty and relat�ons w�th stakeholders and const�tutes the source 

of corporate sk�lls of publ�c relat�ons (Sykes, 2002, s.  79). Corporat�ons should be �n the 

m�nds of consumers or the�r publ�c w�th behav�ors that w�ll ga�n trust. For th�s, act�ons 

should be taken rather than words. Thus, an �nst�tut�on/organ�zat�on that ga�ns trust also 

ga�ns a pos�t�ve reputat�on. However, all k�nds of corporate act�v�t�es and behav�ors 

should be susta�nable �n a way that supports and strengthens the reputat�on and trust 

ga�ned. As a result, the words of the �nst�tut�on, the �deas and v�ews of the �nst�tut�on ga�n 

a respectable and remarkable qual�ty �n the eyes of publ�c �nst�tut�ons and organ�zat�ons, 

the med�a and the soc�ety (Karapınar, 2018, s. 133). 

 Wh�le Cheng and Shen  (2020, s. 2) defines the term of trust related w�th cr�s�s 

s�tuat�ons, they state the stakeholders' trust �n a corporate at the t�me of cr�ses and the 

level of confidence how the corporate can resolve the cr�ses. Accord�ngly, �t can be stated 

that the reputat�on created as a result of trust prov�des benefits to �nst�tut�ons �n cr�s�s 

s�tuat�ons. 

Wh�le try�ng to understand the concept of trust, the concept of d�strust should be 

understood. D�strust generally occurs others �nterests confl�ct w�th ours. Eventhough we 

are somet�mes unaware of any  clear confl�ct of �nterest, we can feel uneasy, sense that 

the s�tuat�on or event �s abnormal and we can th�nk others m�ght act unpred�ctably or they 

can cause someth�ng unexpected to happen (Schul, Mayo and Burnste�n, 2008, s. 1293). 

If there �s a problem of trust or d�strust towards �nst�tut�ons, th�s �s a factor that can cause 

var�ous threats to occur for �nst�tut�ons. The threat can br�ng cr�s�s or cr�ses. Cr�ses, on 

the other hand, are events that no corporat�ons wants to face. Therefore, �nst�tut�ons 
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should attach great �mportance to the concept of trust �n order to close the paths to cr�ses. 

Publ�c relat�ons has a very �mportant funct�on �n bu�ld�ng trust. 

Trust �s related w�th safety and transparency. Thus, �nd�v�duals know and bel�eve 

there �s not anyth�ng to be afra�d of the act�ons or serv�ces between them and others. 

Contrary to th�s, d�strust �s connected w�th the lack or less of transparency. Establ�sh�ng 

and ma�nta�n�ng trust �n the �nst�tut�on among the target aud�ences are among the most 

bas�c object�ves of publ�c relat�ons. Contemporary publ�c relat�ons pract�ces su�table for 

two-way symmetr�cal commun�cat�on based on mutual harmony and d�alogue; W�th �ts 

structures that support the pr�nc�ples of transparency, accountab�l�ty and part�c�pat�on, �t 

plays an effect�ve role �n bu�ld�ng trust �n �nst�tut�ons �n target aud�ences (Boztepe, 2013, 

s. 54). Trust �n �nst�tut�ons can contr�bute to the format�on of pos�t�ve �mages and 

strengthen�ng of reputat�on. There may be var�ous elements �n the format�on of trust, but 

commun�cat�on and corporate commun�cat�on are very �mportant among these elements 

(Jefk�ns, 1992, s. 155). 

Karatepe (2008, s. 84) expresses that trust g�ves power to �nst�tut�ons as well as 

�nd�v�duals. Accord�ng to her, be�ng rel�able �s a frag�le value, wh�ch can be acqu�red over 

a long per�od of t�me, on the other hand, can be lost �n a very short t�me, and �nvolves the 

r�sk of be�ng m�staken and dece�ved. Just at th�s po�nt, publ�c relat�ons pract�ces play an 

�mportant role �n develop�ng long-term relat�onsh�ps based on d�alogue, goodw�ll and 

understand�ng and ga�n�ng the trust of the�r target aud�ences. 

Accord�ng to Kent and Taylor (2007, s. 15) trust, as a bas�c element �n publ�c 

relat�ons, �s seen as an �mportant factor that should be establ�shed and ma�nta�ned �n the 

all commun�cat�on processes. Th�s can be seen between the employee and the customer 

commun�cat�on �n an organ�zat�on and �n the commun�cat�on of the organ�zat�on w�th �ts 

publ�c. Rawl�ns (2008, s. 3) l�sts certa�n cr�ter�a for �nst�tut�ons to establ�sh trust. 

Accord�ngly, �nst�tut�ons should be open and honest �n all the�r act�v�t�es and pract�ces; 

commun�cate d�rectly, clearly and effect�vely, and organ�zat�ons  should show a d�st�nct 

concern for the�r employees. Accord�ng to the results of Rawl�ns’ study (2008, s. 16), 

when an organ�zat�on become more transparent �t w�ll also become more trusted. S�m�lar 

to Rowl�ns, Yıldırım's (2021, s. 63)study also revealed that transparent commun�cat�on �s 

pos�t�vely assoc�ated w�th organ�zat�onal trust of employees. 
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RESULT 

Accord�ng to the evaluat�ons on the relat�onsh�p between trust and publ�c relat�ons 

�n the l�terature, firstly �t �s sa�d that trust �s one of the �mportant results of publ�c relat�ons. 

Also, trust �s related w�th safety and transparency. Thus, �nd�v�duals know and bel�eve 

there �s not anyth�ng to be afra�d of the act�ons or serv�ces between them and others. 

Accountab�l�ty and part�c�pat�on are also other elements of trust for all corporat�ons.  

Integr�ty, dependab�l�ty and competence are stated as other elements of trust. So all 

corporat�ons should be aware of the�r capab�l�t�es, try to behave and serv�ce by all 

orgazan�at�ons �n all s�tuat�ons w�th �ts all equ�table and try to ma�nta�n on all occas�ons 

what �t has already sa�d and prom�sed by means of var�ety of veh�cles.   

Trust �s among the fundamental elements of the long-term relat�onsh�p of 

�nst�tut�ons w�th the publ�c. Thus, �t can be suggested to a�m a susta�nable relat�onsh�p for 

the benefit of both the �nst�tut�on and the publ�c, w�th publ�c relat�ons act�v�t�es carr�ed 

out �n order to ensure the effect�veness of commun�cat�on between the publ�c and the 

�nst�tut�on. It can be stated that a susta�nable relat�onsh�p and commun�cat�on 

env�ronment w�ll play an �mportant role �n ensur�ng the trust of the publ�c to �nst�tut�ons. 

Trust also means reputat�on. Therefore, �nst�tut�ons should work to fulfill the sense 

of trust and requ�rements to be reputable. Trust br�ngs w�th �t the loyalty of the publ�c and 

customers. Therefore, the more trustworthy an �nst�tut�on �s, the more loyal publ�c �t w�ll 

have. In poss�ble cr�s�s s�tuat�ons loyal customers and publ�c w�ll be able to stand by 

�nst�tut�ons. For th�s reason, �t can be stated that trust �s a prevent�ve element �n cr�s�s 

management and cr�s�s commun�cat�on processes, wh�ch are one of the �mportant fields 

of act�v�ty of publ�c relat�ons. 

As a result, commun�cat�on and corporate commun�cat�on, wh�ch are the bas�s of 

publ�c relat�ons, m�ght be sa�d the necess�ty elements of trust, too. So commun�cat�on 

m�ght be thought the bas�c source of trust. For th�s reason, commun�cat�on �s very 

�mportant both to ensure the trust of the �nternal target aud�ence and to ensure the trust of 

the external publ�c. 
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GENİŞLETİLMİŞ ÖZET 

Bu çağın en öneml� cümles� “halkla �l�şk�ler” olarak tanımlanırsa bu cümlen�n hem 

öznes� hem de nesnes� “k�ş�d�r” den�leb�l�r. Halkla �l�şk�ler, doğal olarak �nsana a�t olan 

bu dünyanın çeş�tl� alanlarında çok çeş�tl� uygulamalar ortaya koyma çabası �ç�nded�r. 

Halkla �l�şk�ler�n uygulama alanları çok çeş�tl� ve gen�ş olduğu �ç�n çok çeş�tl� tanımlar 

yapılmaktadır. 

Halkla �l�şk�ler�n tar�hsel sürec�nde güven ve halkla �l�şk�ler �l�şk�s�n� açıklayan 

örnekler olmuştur. Bu örnekler arasında, Ivy Lee'n�n 1902 Antras�t Kömür grev�nde ve 

1906'da Pennsylvan�a Dem�ryolu �ç�n �y� b�l�nen uygulamaları, halkla �l�şk�lerde güven� 

ön planda tutan faal�yetler olarak sıralanmaktadır. 

Güven kavramı halkla �l�şk�ler �le �l�şk�lend�r�lerek halkla �l�şk�ler�n güven üzer�ne 

kurulab�leceğ� ve güven oluştukça halkla �l�şk�ler�n etk�n b�r şek�lde sürdürüleb�leceğ� 

değerlend�r�leb�l�r. Bu nedenle, halkla �l�şk�ler�n bazı tanımlarında güven kavramına yer 

vermek, halkla �l�şk�ler�n güven oluşturma d�s�pl�n� olduğunu b�ze söyleyeb�l�r. 

Güven kavramı, �nsanlık tar�h�n�n başlangıcından ber� �nsanlar arasında gerçekleşen 

her türlü �let�ş�m ve etk�leş�mde var olmuştur. Tüm �y� �l�şk�ler ve elbette �let�ş�m türler� 

güvenle �l�şk�l�d�r ve güven �le desteklen�r. Güven ter�m� telaffuz ed�ld�ğ�nde ya da 

söylend�ğ�nde �nsanların z�hn�nde olumlu b�r duygu ve düşünce oluşab�lmekted�r. 

Dolayısıyla güven ve unsurları, �nsan �l�şk�ler� g�b� doğru b�r şek�lde yönet�l�r ve kontrol 

ed�l�rse, kurumlar öneml� kazanımlar elde edeb�l�r. Bu nedenle güven ve b�leşenler� �y� 

anlaşılmalı, �ht�yaçlar tanımlanmalı, tasarlanmalı ve yapılmalıdır. Bu noktada güvene 

dayalı gerçekleşen halkla �l�şk�ler faal�yetler�nde güven�n tanımı halkla �l�şk�ler 

l�teratürüne uygun olarak anlaşılması gerekmekted�r.  

Uzmanlar güven�, b�r ş�rket�n ürünler�n� üretmek ve dağıtmak �ç�n yeterl�l�ğe ve 

tekn�k etk�nl�ğe sah�p olduğuna ve gerekl� h�zmet fonks�yonlarını etk�n b�r şek�lde yer�ne 

get�reb�leceğ�ne da�r �nsanların �nancı olarak tanımlanmaktadır. Dürüstlük güven�, 

�nsanların kurumsal değerler� ve davranışları arasında tutarlılık olan b�r kuruma olan 

�nancı ve et�k faktörlere bağlılığı olarak tanımlanmaktadır. Sosyal yardımseverl�k veya 

�y� n�yet güven�, �nsanların b�r ş�rket�n çevres�n� ve toplumu nasıl koruduğuna ve 

destekled�ğ�ne da�r �nancı olarak tanımlanır. 

Kurumlara karşı b�r güven veya güvens�zl�k sorunu varsa bu kurumlar �ç�n çeş�tl� 

tehd�tler�n oluşmasına neden olab�lecek b�r faktördür. Tehd�t kr�z veya kr�zler get�reb�l�r. 
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Kr�zler �se h�çb�r kurumun yüzleşmek �stemed�ğ� olaylardır. Bu nedenle kurumlar, 

kr�zler�n yollarını kapatmak �ç�n güven kavramına büyük önem vermel�d�r. Halkla 

�l�şk�ler�n güven oluşturmada çok öneml� b�r �şlev� vardır. 

L�teratürde güven ve halkla �l�şk�ler �l�şk�s�ne �l�şk�n değerlend�rmelere göre 

öncel�kle güven�n halkla �l�şk�ler�n öneml� sonuçlarından b�r� olduğu söylenmekted�r. Bu 

bağlamda ortaya konan genel yargılar değerlend�r�ld�ğ�nde, halkla �l�şk�ler�n güven tes�s� 

yapıcı özell�ğ� ortaya çıkmaktadır. Ayrıca güven, güvenl�k ve şeffaflık �le �l�şk�l�d�r. 

Böylece b�reyler, kend�ler� �le başkaları arasındak� eylemlerden veya h�zmetlerden 

korkulacak b�r şey olmadığını b�l�r ve �nanırlar. Bunun aks�ne, güvens�zl�k şeffaflığın 

olmaması veya daha az olması �le bağlantılıdır. Hedef k�tleler arasında kuruma duyulan 

güven�n sağlanması ve sürdürülmes� halkla �l�şk�ler�n en temel amaçları arasındadır. 

Hesap vereb�l�rl�k ve katılım, tüm ş�rketler �ç�n d�ğer güven unsurlarıdır. 

Dürüstlük, güven�l�rl�k ve yeterl�l�k, güven�n d�ğer unsurları olarak bel�rt�lm�şt�r. 

Bu nedenle tüm kurumlar yetenekler�n�n farkında olmalı, her durumda tüm kuruluşlara 

tüm hakkan�yet� �le davranmaya ve h�zmet etmeye çalışmalı ve daha önce söyled�kler�n� 

ve vaat ett�kler�n� her durumda çeş�tl� araçlarla sürdürmeye çalışmalıdır. 

Güven, kurumların halkla uzun vadel� �l�şk�s�n�n temel unsurlarından b�r�d�r. 

Böylece halk �le kurum arasındak� �let�ş�m�n etk�nl�ğ�n� sağlamak �ç�n yürütülen halkla 

�l�şk�ler faal�yetler� �le hem kurum hem de kamu yararına sürdürüleb�l�r b�r �l�şk�n�n 

hedeflenmes� öner�leb�l�r. Sürdürüleb�l�r b� r �l�şk� ve �let�ş�m ortamının halkın kurumlara 

olan güven�n�n sağlanmasında öneml� rol oynayacağı �fade ed�leb�l�r. 

Günümüz b�reyler� ve kurumları �ç�n �t�bar her zamank�nden daha da fazla öneml� 

olan b�r yaşamsal değer olarak görülmekted�r. Hem �nsanlar hem de kurumlar �t�barlı 

olab�lmek ve bunu sürdürüleb�l�r yapab�lmek adına halkla �l�şk�ler�n sunduğu çeş�tl� 

olanaklardan ve uygulamalardan yararlanab�lmekted�r. Bunların başında da �t�bara g�den 

yolun �zlen�m ve �zlen�mler�n toplamı olan �majlardan geçt�ğ� b�lg�s�n�n de tekrarlanması 

yer�nde olacaktır. Bu açıdan değerlend�r�ld�ğ�nde b�rey ve kurumlar karşısındak�lerde 

olumlu �zlen�mler bırakab�lmek �ç�n çabalar ve bu çabalarını da �nşasını güven duygusu 

üzer�ne gerçekleşt�r�leceğ�n� de b�l�r. Ancak bu b�lg�n�n olmadığı ya da uygulanmadığı 

zamanlarda �se kurumları �ç�nde yaşadıkları çevrede c�dd� �t�bar tehd�tler� bekleyecekt�r. 

Bu noktada �t�bar güven ve halkla �l�şk�ler �l�şk�s� ortaya çıkmaktadır.   
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Çünkü, güven aynı zamanda �t�bar demekt�r. Bu nedenle kurumlar �t�barlı olmanın 

gerekler�n� ve güven duygusunu yer�ne get�rmek �ç�n çalışmalıdır. Güven, beraber�nde 

halkın ve müşter�ler�n sadakat�n� get�r�r. Dolayısıyla b�r kurum ne kadar güven�l�rse, o 

kadar sadık b�r k�tleye sah�p olacaktır. Olası kr�z durumlarında sadık müşter�ler ve halk, 

kurumların yanında yer alab�lecekt�r. Bu nedenle halkla �l�şk�ler�n öneml� faal�yet 

alanlarından b�r� olan kr�z yönet�m� ve kr�z �let�ş�m� süreçler�nde güven�n önley�c� b�r 

unsur olduğu �fade ed�leb�l�r. 

Sonuç olarak halkla �l�şk�ler�n temel�n� oluşturan �let�ş�m ve kurumsal �let�ş�m�n de 

güven�n olmazsa olmaz unsurlarından olduğu söyleneb�l�r. Dolayısıyla �let�ş�m, güven�n 

temel kaynağı olarak düşünüleb�l�r. Bu nedenle �let�ş�m hem �ç hedef k�tlen�n güven�n� 

sağlamak hem de dış kamuoyunun güven�n� sağlamak �ç�n çok öneml�d�r. 

TÜRKİYE MEDIA ACADEMY

JOURNAL OF

C�lt / Sayı: 2 / 3  -  Yıl: 2022     40-54 


	Sayfa 40
	Sayfa 41
	Sayfa 42
	Sayfa 43
	Sayfa 44
	Sayfa 45
	Sayfa 46
	Sayfa 47
	Sayfa 48
	Sayfa 49
	Sayfa 50
	Sayfa 51
	Sayfa 52
	Sayfa 53
	Sayfa 54

